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At the risk of cutting short your reading enjoyment, 
I’d like to point out the key sentence of this entire 

magazine issue. In summing up his perspective on 
the idea of the “interactive DJ,” regular columnist 
Paul Kida (The DJ Coach) says: “...all of us as disc 
jockeys are interactive to one degree or another, 
whether we realize it or not” (p.22). It may seem 
obvious, but I believe it’s an important place start, 
when considering a concept that continues to be 
topic of debate among many mobile entertainers. 

Another key idea, that will be valuable to anyone who is trying to 
sort out just how much “interaction” to include in their performances, 
is expressed both by Paul and by feature writer Todd Mitchem, an 
acknowledged expert in this realm—that is: “Know thy client.” OK, so 
I made that sound a bit more like a commandment than either of 
my more level-headed contributors, but I don’t think it can be under-
stated just how important it is to match up your level of interactiv-
ity with the wishes of your clients for their events. Rounding out our 
discussion of this topic, another regular, Mike Ficher, puts the whole 
interactivity thing into helpful “historical” perspective.

Another focus in this issue is the importance of associations. 
This time around, we’re expanding our view beyond the DJ industry 
stalwarts (covered by Mike Buonanccorso, our resident DJ historian) 
to organizations designed for the whole gamut of event produc-
tion pros (handled nicely by Bill Goode). As great as it is for DJs to 
come together for mutual benefit, it’s also becoming more and more 
important for DJs to make strong connections with fellow event 
professionals.

In the music and performance spheres, Jay Maxwell and Mike 
“Dr Frankenstand” Ryan both share some great music lists, Matt 
Blank muses on the meaning DJ façades, Tom Haibeck provides tips 
for helping your reception toasters, and publisher Ryan Burger talks 
about the simple joys of a community service kind of gig.

Speaking of simplicity, Rob Johnson shares ideas for simplifying 
your DJ life and focusing in on what really matters. Jeffrey Gitomer 
shows how writing things down can also help with that process, 
while Jason Weldon talks about focusing, as well; in his case, on the 
bigger picture of your life and business.

We also have some specific info to benefit your company in our 
Business Focus section. Stephanie Padovani lays out in detail what 
brides are looking for when they come to your website (get ready 
for a reality check!), John Stiernberg counsels you to get a real grip 
on how you’re investing time and resources, and Mark Battersby 
provides some perspective on the upcoming changes to tax law, 
which will definitely affect how you do business. Sobering stuff, but 
forewarned is forearmed, as they say.

Running a business is a serious matter; but how cool is it that 
the business of mobile entertainment is ultimately...fun? That’s an 
adjective and a noun: Fun for the entertainer, as is clear from the stories 
of “party percussionist” John Donovan,  and Charles Miles, who has 
carved out a unique niche with his sound systems-on-wheels—very 
hot wheels! Plus, we get a look behind the scenes at the “technology 
of fun” as we talk to (respectively) the creator and primary promoter of 
DigiGames’ game technology, Tom Dorsher and Rob Johnson.

Throw in some reviews of interesting new gear and software, 
and this issue of Mobile Beat is sure to satisfy your need to “interact” 
with what’s happening in the DJ world. Thanks for reading!

- Dan Walsh, Editor-In-Chief
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After working in bunch of different DJ 
situations, Charles Miles has carved 

our a truly unique mobile niche. He is the 
creator  of Mix on Wheels, which provides 
mobile entertainment vehicles for a variety 
of occasions. 

Mobile Beat: Before describing your 
interesting mobile business, give us a 
quick overview of your DJ career.

Charles Miles: Well, I started out at 
a very young age as a breakdancer, 
pretty much in the mid to the late 
‘80s. I eventually transitioned into 
being a teen club DJ while I was in 
high school, and then graduated 
to corporate events and regular 
club DJing while I was in college. 
As a mobile DJ, I handled all kinds 
of events, like high school proms, 
homecomings, corporate events, and 
weddings. 

After I finished college I moved to 
Orlando, Florida and auditioned at a 
theme park here in Central Florida. 
I also continued pro DJing, doing-
private events outside of the theme 
park—homecomings, proms, etc.

Around 2007 or 2008, I was on tour 
with the theme park, promoting a 
youth marketing event, and Coca-Cola 
was one of the sponsors of the tour. 
And they had a DJ trailer that I was 

DJing out of. Then 
all of a sudden 
they decided they 
didn’t want to do it 
anymore and I kind 
of thought outside 
the box and I was, 
you know what? I 
can do this but do 
it better. So I built 
a mobile enter-
tainment vehicle; 
the first was a 
Hummer H3. 

M B: Cool. 

C M: So that’s 
pretty much 
where I started Mix 

on Wheels, with the Hummer H3. And 
instead of pulling a trailer, we had a 
massively powerful sound system 
built into the Hummer, and had 
additional speakers that we would 
place on the roof. At the same time, 
I installed video monitors inside and 
outside of the vehicle in the window, 
to play back videos and corporate 
logos. We also added LED lights inside 
and outside the vehicle.

M B: But what about power for all that 
entertainment technology?
 
C M: The cool thing about the vehicle 
is it’s self-powered; meaning that we 
can pretty much park this vehicle 

anywhere. If we’re doing anywhere 
from a 30-minute to a 45-minute 
quick promotion, we can just run 
the DJ system off of the battery. And 
if we we’re going any longer than 
that, we have a silent Honda EU2000 
generator—an excellent generator 
for mobile entertainment if you’re 
doing events outside where you don’t 
have access to power. 

And then of course, if we did have 
access to power, we could just plug 
the vehicle into a regular outlet. 
And the regular outlet, being that 
the speakers nowadays are so much 
more efficient and don’t require 
much amperage, then we can pretty 
much DJ out of the whole vehicle and 
the speakers on top, just by using a 
regular outlet. 

…After doing the youth marketing 
events for a while, I started getting 
requests for other events—block 
parties, sporting events, and then 
corporate events. And the corporate 
events were also allowing me to do 
events indoors. For indoor gigs we 
had to meet some special require-
ments: a locked gas cap, less than a 
quarter of a tank of gas, and you have 
to have a kill switch on the battery 
(which was okay because like I said, 
I can plug the vehicle into a regular 
outlet.)

M B: So then you expanded your 
“fleet”…

 
C M: After the first two years, I built 

Going Uniquely Mobile
CHARLES MILES ROLLS OUT AN ELECTRIFYING “MIX ON WHEELS”
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another vehicle, a Honda Element. 
And then a year after that, I saw the 
company growing and I wanted 
something a little more compact—
the Hummer being the large, the 
Honda Element being the medium—
so I wanted something a little more 
compact and edgy. And that was the 
Mini Cooper Clubman. 

All three vehicles pretty much do 
the same thing but they’re just three 
different sizes. We have some clients 
that like that edginess and compact-
ness of the Cooper. Others love that 
big, beefy vehicle that they can park 
on the beach to rock out at a beach 
party; that’s the Hummer. And then 
if someone wants something a little 
more glossy (in cobalt blue), with 
fantastic lighting on the inside and 
outside, Lamborghini-suicide doors 
opening from the side, that’s the 
Honda Element…

M B: Obviously the setup/teardown 
is a bit different than a regular mobile 
gig. Just how different is it?

C M: This is a mobile DJ system on 
wheels. It takes less than 10 minutes 
to set our vehicles up. Everything is 
self-contained. You’ve got the audio, 
you’ve got the lighting, you’ve got the 
video, you’ve got the DJ. It’s all right 
there in a package. 

 So we basically come out, you 
tell us where you want us, we position 
the vehicle, open up the Lamborghini 
doors, open up the back of the 

vehicle, flip a switch, and we’re 
ready to go. 

M B: Looking at pictures of the 
latest creation, the Cooper. it looks 
like you’re definitely a Pioneer fan. 
Just personal brand preference, or 
some other inspiration there?

C M: I like to use a little bit of 
everything. It’s just with the size 
of the Mini Cooper, I was limited 
with how much space I had. And 
I looked at the specs of various DJ 
components out there and I did 
my measurements and talked to 
some of my DJs, and some of my 
DJs preferred the Pioneer system. 

…the Pioneer CDJ-200s were 
perfect, and then the two-channel 
DJM-350 was perfect mixer for the 
Mini Cooper. So that’s pretty much 

why we went with the Pioneer DJ 
system in the back. 

And then Pioneer car audio has 
always been my favorite, so we went 
with the Pioneer car audio for the 
inside. 

M B: Where do you see this going 
for you in the next couple years? 
Obviously, Orlando is number two 
or three among convention cities in 
North America, so you’ve got a lot of 
opportunities there. Are you getting 
calls for stuff outside of your neck of 
the woods?

C M: We are. We actually just got a call 
today for an event for Pepsi-Cola out of 
state. But yeah, we do get calls. We’re 
a member of different associations like 
ISIS, NPI, NASE, 
which deal strictly 
with meeting 
planners. And 
so we’ve got 
meeting planners 
from all over 
the country. We 
do advertise in 
various meeting 
p l a n n i n g 
magazines that 
are out there. So 
we are getting 
requests for our 
vehicles across 
the country.

… A n y t h i n g 
that we do 

outside of the state of Florida we’ll 
pretty much put the vehicle on a 
flatbed truck to take it to the location, 
and that keeps the cost down on the 
maintenance and also it keeps down 
the mileage…But anything in the 
state of Florida, we’re driving.

M B: So if DJs want to find out more, 
say, if they’ve got a corporate client 
that they think this would absolutely 
be perfect for, how can they get more 
info and hook up with you guys?

C M: They can visit our website, 
MixOnWheels.com. Or contact us 
through by phone at (407) 301-0337. 

They can also follow us on 
Facebook. We’ve got a lot of fans 
and customers and agencies that we 
work with that follow us on Facebook. 
We always like to take pictures and 
share information about what we’re 
doing when we’re out doing a show. 
And of course, that’s Facebook.com/
MixOnWheels. 

You can also follow us on Twitter 
as well. We’re really into social media. 
That’s how we generate a lot of our 
new business…

M B: Okay. So is there anything that 
you want all the mobile DJs out there 
to know about Mix On Wheels?

C M: Well, I started the company 
with a vision of doing something 
different, and this is about as mobile 
as it gets.  MB
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